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T! In this Annual Report we have disclosed forward-looking information to enable 

investors to comprehend our prospects and take informed investment decisions. 

This report and other statements - written and oral – that we make contain 

forward-looking statements that set out anticipated results based on the 

management's plans and assumptions. We have tried, wherever possible, to 

identify such statements by using words such as 'anticipates', 'estimates', 

'expects', 'projects', 'intends', 'plans', 'believes' and words of similar substance in 

connection with any discussion of future performance. We cannot guarantee that 

these forward-looking statements will be realized, although we believe we have 

been prudent in our assumptions. The achievement of results is subject to risks, 

uncertainties and even inaccurate assumptions. Should known or unknown risks 

or uncertainties materialize, or should the underlying assumptions prove 

inaccurate, actual results could vary materially from those anticipated, estimated 

or projected. Readers should bear this in mind. We undertake no obligation to 

publicly update  any forward-looking statements, whether as a result of new 

information, future events or otherwise
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Hitbullseye is a comprehensive, technology-driven provider of a wide array 

of education products, services, content and test preparation programs, 

serving schools and colleges across diverse regions. With an unwavering 

commitment to excellence and innovation, we have established a solid and 

influential presence throughout the entire education value chain, 

positioning ourselves as a leader in the field. Our operations are 

strategically diversified across several key business segments, enabling us 

to deliver value and impact across multiple dimensions of education.

One of our primary areas of focus is providing integrated SaaS-based B2B 

solutions specifically designed to facilitate and accelerate the digital 

transformation of schools and colleges. By leveraging cutting-edge 

technology such as Generative AI and Large Language Models (LLM), our 

solutions empower educational institutions to modernize their operations, 

streamline administrative processes and enhance the overall learning 

experience for students. In doing so, we actively contribute to the 

advancement of Education 4.0, a transformative movement that 

emphasizes the digitization of education and the incorporation of new-

age technologies to meet the evolving needs of the 21st-century learner.

Our o�erings are not limited to the digital transformation of education. We 

also provide specialized B2B services that assist colleges with branding 

and admissions, enabling higher education institutions to strengthen their 

reputation, attract top-tier students and streamline their admissions 

processes. Our branding and admissions services are tailored to meet the 

unique needs of each college, ensuring that they can e�ectively position 

themselves in an increasingly competitive educational landscape.

Hitbullseye is a prominent player in the field of test preparation for 

competitive exams, o�ering both online and o�ine modes of instruction to 

cater to a diverse range of students. Our comprehensive test preparation 

programs cover a wide spectrum of exams, helping students succeed in 

competitive arenas such as CAT, CUET, GRE, GMAT, CLAT, IPMAT and many 

others. We have a proven track record of producing top-ranking students, 

thanks to our expert faculty, state-of-the-art learning tools and innovative 

teaching methodologies.

With a relentless focus on quality, innovation and customer satisfaction, 

Hitbullseye is poised to remain at the forefront of the education industry, 

driving positive change and empowering students and institutions to 

thrive in an increasingly digital world. Whether through our digital 

transformation solutions, test preparation programs, K-12 schools, or 

college branding services, we are dedicated to shaping the future of 

education and making a lasting impact on learners at every stage of their 

academic journey.
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Dear Shareholders,

As we reflect on another year of growth and innovation, I am proud of the 

strategic strides we have made across our three segments—SaaS 

products for schools and colleges, test preparation, and college branding. 

Each of these areas presents unique opportunities, and we have taken a 

tailored approach to address the evolving needs of our diverse customer 

base.

SaaS-Based Products for Schools and Colleges: Strategic Growth 

and Innovation

In our SaaS-based o�erings for schools, we have adopted a multi-product 

approach with a strong vernacular focus, directly addressing the 

challenges of slow and costly school acquisition processes. By targeting a 

broader market segment of 20-30%, rather than focusing solely on the top 

5%, we ensure our relevance and impact across a larger portion of the 

education sector.

Our CUET strategy is designed to strategically invest in established 

markets while targeting regions with proven demand, whereby we will optimise our returns in the process. For 

colleges, our approach mirrors that of the school sector but with a greater emphasis on large campuses and 

universities o�ering Computer Science and IT programs.

Leveraging our SaaS models, we deliver customized solutions to higher education institutions, which include 

cutting-edge coding compilers and comprehensive IT technical training modules. We are also at the forefront of 

integrating Generative AI into our college products, thereby constantly developing new use cases to elevate the 

educational experience.

This year, we have expanded our footprint into the western region by securing sustainable long-term partnerships 

with major private universities in Ahmedabad and Pune. Looking ahead, we plan to extend our reach to Southern 

India in the coming year.

B2B College Branding & Admissions: Enhancing Visibility and Lead Generatio

Our college branding initiatives are strategically designed to significantly boost website tra�c and generate 

quality leads. We are placing a strong emphasis on targeting the undergraduate market, particularly in relation to 

CUET, by creating dedicated landing pages on our website. This approach will enable us to cater to the increasing 

demand while also expanding our branding solutions to schools, thereby broadening our market reach.

Test Preparation (Online & O�ine)

In the test preparation space, our physical segment is well-positioned for organic growth. On the digital side, we 

continue to experience strong demand for online learning platforms, driven by students seeking greater flexibility 

and convenience. Our strategy focuses on geographic expansion and refining our digital marketing e�orts to 

e�ectively capitalise on this growing trend.

 As we look ahead, our goal remains clear: to innovate, scale, and strengthen our leadership in the education sector 

by creating value for all our stakeholders. I thank you for your continued support, and together, we will continue to 

drive success and make a meaningful impact on education.

Co-Founder & Managing Director  
Hitbullseye

Sincerely,
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With over 25 years of experience, our promoters and professional 

management team have demonstrated exceptional leadership and 

expertise in the education sector. Our strong track record reflects our 

ability to innovate, adapt and set new standards in the industry.

What Makes Us Di�erent

HBE excels by seamlessly combining expertise in three distinct areas: 

Academic Operations, Content Creation & Technology. Unlike typical teams 

that specialize in either technology or academic operations but not both, 

our organization merges these strengths e�ectively. With our experience 

running the Mindtree Schools chain, we uniquely position ourselves at the 

intersection of Technology and Education. Our team’s profound knowledge 

spans all three domains within a single, integrated unit.

As an organization, we have always been ahead of the curve in terms of 

adopting technology & we have deployed technological interventions in 

education to make the value chain more e�cient. Since 2013, we have been 

adopting cutting-edge technology even before it became mainstream, be 

it in the digitization of content or early entry into Gen AI for content 

management.

We follow a rigorous academic content development process to ensure our 

study material meets the highest academic standards. Our expert team, 

comprising IIT-IIM alumni, PhD holders, Chartered Accountants & industry 

professionals, meticulously curates  & creates content that is both 

comprehensive and tailored to student needs. Additionally, our fast-paced 

content delivery ensures that students have timely access to top-quality 

resources, which empowers them to achieve their academic goals with 

clarity, confidence & e�ciency.
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Our proprietary academic model focuses on delivering measurable, 

outcome-based teaching that ensures students excel in exams & build a 

solid conceptual foundation. This results-driven approach has 

consistently produced top-ranking students, further cementing our 

reputation for academic excellence.

Hitbullseye Strength

As a debt-free & profitable company, we are financially secure, allowing us 

to invest confidently in innovation & growth. Our strong financial health 

underscores our long-term sustainability, providing stakeholders, partners 

& customers confidence.

Our well-established brand is recognized across India, enabling us to 

acquire new users cost-e�ectively. This widespread brand visibility fosters 

organic growth in various markets, helping us maintain a competitive edge 

while expanding our reach in diverse educational segments.

Our business operates on a diversified revenue model, tapping into multiple 

income streams to ensure sustainable growth. This approach mitigates 

risk, enhances profitability & allows us to explore new opportunities in the 

education sector, ensuring long-term financial stability & success.
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Hitbullseye at a Glance

8



Hitbullseye is a comprehensive, integrated provider of technology-enabled education products, services, content, 

and infrastructure, with a widespread presence across the entire education value chain. Our organization has 

strategically diversified its operations to encompass three key business segments, each contributing to the broader 

goal of delivering holistic educational solutions. These segments span the entire spectrum of education, from early 

learning and foundational education to competitive exam preparation and professional development, ensuring that 

we cater to learners' diverse and evolving needs at every stage of their academic journey.

Integrated SaaS-based 

B2B solutions for Digital 

Transformation for 

Schools & Colleges

B2B College Branding & 

Admissions

B2B Technical Training Product for Colleges

B2C Test Prep (Online 

and O�ine) for 

Competitive Exams

By leveraging advanced technology and deep industry 

expertise, we have created a robust platform that delivers 

high-quality content and enhances learning experiences 

through personalized education tools, adaptive assessments, 

and innovative learning methodologies. Our operations 

seamlessly integrate digital solutions with traditional learning 

models, allowing us to reach a broad audience, including 

students, educators, and institutions, thereby creating an 

impactful educational ecosystem.

SaaS-based Aptitude & Interview Preparation 

Platform – SPRUCE  for colleges

SaaS-based Assesment 

Product (For Students)

Integrated Boards, Competitive Exams & 

CUET Prep and Support for Schools

SaaS-based Assessment 

Product for Schools

3.0

2.0

1.0
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1.1 - B2B Technical Training Product for Colleges

Tools used for a l l  the product o�ering include 

Teacher/Trainer Content, Student Content, Additional 

SaaS platform, digital test platform, and coding compiler.                        

In many engineering colleges, a significant challenge is 

that Computer Science/IT course students often struggle 

to write even basic “live code.” According to NASSCOM, only 

25% of engineering graduates are employable in the IT 

workforce, highlighting a significant skills gap. This inability 

to code e�ectively makes it di�cult for students to secure 

job placements as companies prioritize candidates who 

can demonstrate practical coding skills. This hampers the 

students' career prospects and negatively impacts the col-

lege's reputation.

 Integrated SaaS-Based B2B Solutions for 

Full-Stack Development
Front-end: HTML, CSS, JavaScript, 

Angular, React JS

Back-end: Node.Js, Express.Js, Django, 

Spring Boot

Databases: SQL, NoSQL, MongoDB

Java Full Stack Development

Live classroom “Technical Training” 

program with any of the below-advised 

components or as per college needs:

Programming Languages
C

C++

Python

Java

Others

Competitive Programming
Advanced algorithms and data structures

Problem-solving techniques for coding 

competitions

Proprietary Coding 

Compiler
Built a coding compiler for real-time 

learning.

Enables hands-on coding practice.

Live “Aptitude Training” 

program as per college 

placement needs
Mathematics

Reasoning

English

Coding

Interview prep and others
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Companies visiting engineering and other colleges for 

placements evaluate two critical skill sets in students: Generic 

Skills and Technical Skills.

Generic skills are assessed through standardized aptitude 

t e s t s ,  e n c o m p a s s i n g  E n g l i s h ,  m a t h e m a t i c s ,  a n d 

reasoning—similar to those used in competitive exams 

worldwide. For students specializing in Computer Science (IT) 

and other core subjects, demonstrating technical proficiency 

is part of Technical Skills.

Colleges usually need help to provide end-to-end platforms 

that cater to both these skills. Hitbullseye's SPRUCE is a SaaS-

based self-paced learning platform that transforms the way 

colleges and students approach placement preparation. 

SPRUCE o�ers a comprehensive suite of preparation tools 

ranging from aptitude tests and coding challenges to interview 

prep all within an intuitive "Do It Yourself" framework. The 

platform provides dual-level benefits:

Students receive detailed analytical reports on their 

performance, helping them identify and address weaknesses.

Technical and Placement O�cers (TPOs) gain access to 

robust administrative reporting tools, providing insights into 

placement trends and overall institutional performance.

SPRUCE delivers recruiter-specific test series designed for 

top-tier companies like Google, Microsoft, Adobe, and many 

others, ensuring candidates are equipped with the most 

relevant content to excel in these exams.

Designed to function with minimal oversight, SPRUCE 

empowers users to make informed improvements at both 

individual and institutional levels. Its success is demonstrated 

by its adoption in over 20 colleges, where it has significantly 

boosted placement rates.

1.2 - SaaS based Aptitude & Interview Preparation 
Platform – SPRUCE for Colleges

Comprehensive Platform in SaaS 

Model: This self-learning option 

includes a complete o�ering as 

discussed above.

SPRUCE 

Delivery Models for Colleges

Ebooks Only (Shorter Version): 

For colleges requiring less 

comprehensive solutions, we o�er e-

books tailored to specific needs, which 

provides essential content without 

complete course o�erings.

Platform with Faculty Support: 

This model combines access to the 

SPRUCE platform with the expertise of 

our faculty, which enhances learning 

outcomes and ensures that students 

are fully prepared for the placement 

process.

SPRUCE covers the following:

a)  English Language

b)  Personality Development & Interview Prep

c)  Aptitude Preparation

d)  Core Branches of Academic Content

e)  IT and Computer Science academic content

f)  Recruiter-specific test series for placements
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We o�er our main product as modular components to meet various client needs. For clients focused solely on testing 

and evaluation, we provide a Platform as a Service (PaaS) model designed to deliver a comprehensive and reliable 

assessment experience. Hitbullseye’s Testing and Evaluation Platform is specifically tailored for IT and Computer 

Science departments in colleges, addressing their unique requirements. It supports both manual and proctored test 

formats, including multiple-choice questions (MCQs) and subjective questions, allowing for a diverse range of 

assessment types. Students benefit from the flexibility of submitting assignments, including handwritten work as 

PDFs, which accommodates various learning styles and preferences.

Many colleges face significant challenges with their current assessment systems, often resorting to outsourcing for 

their testing needs. With the increasing trend of home-based assessments, there is a growing demand for secure, 

proctored testing solutions that can ensure the integrity and credibility of evaluations. Our PaaS model e�ectively 

meets this demand by providing a dependable and scalable platform designed for comprehensive testing and 

evaluation in both manual and proctored formats. This approach not only enhances the overall testing experience but 

also supports colleges in maintaining academic standards.

The platform is equipped with e�cient evaluation tools for teachers, including detailed assessment and feedback 

capabilities that streamline the grading process. Its customizable test creation feature is specifically designed to 

cater to the varied needs of colleges, allowing educators to tailor assessments to their curriculum. Furthermore, the 

system incorporates a proprietary coding compiler that enables real-time performance analytics and code evaluation 

for programming assignments, equipping educators with the tools they need to assess student skills e�ectively.

With robust security measures and a scalable infrastructure, our platform not only streamlines the evaluation process 

but also enhances academic integrity, ensuring that assessments are conducted fairly and securely. By preparing 

students for real-world tech challenges, our platform serves as an essential tool for colleges aiming to elevate their 

testing and evaluation processes in IT and Computer Science education. As institutions increasingly recognize the 

importance of reliable assessment mechanisms, Hitbullseye's PaaS model stands out as a transformative solution 

that empowers educators and supports student success.

1.3 - SaaS Based Assessment Product for Colleges
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This product is majorly to support and guide schools in 

bolstering the Board's performance and integrating 

preparation of major competitive exams, especially the 

newly introduced CUET exam.

This product is designed on a SaaS-based Do-It-

Yourself (DIY) model with a student and  admin panel. 

Hitbullseye's role is only as a facilitator.

CUET (Common University Entrance Test) was intro-

duced by the Government two years back as a bench-

mark test for admissions to UG-level courses in Central 

and State Universities. This is part of a broader vision of 

New Education Policy (NEP). Today, more than 300 

Central & State Universities, Deemed and Private 

Universities, o�er admission to their UG courses 

through CUET. In 2024, ~13 lac students appeared for 

this exam, making it the second biggest exam in India af-

ter NEET. However, in 4-5 year’s time CUET is expected 

to dwarf NEET and become the world’s second-biggest 

exam with potential registrations of more than 60 lacs.

Unlike NEET and JEE, the di�culty level of this exam is 

more moderate, which makes CUET accessible to a 

broader range of students.

Since the CUET exam syllabus is the same as class XII 

Boards, schools can integrate both CUET and board 

preparation in their curriculum. However, the subtle 

di�erence in question type and di�culty level, plus addi-

tional sections, namely English and General Test, means 

schools need support to revamp their curriculum and de-

livery model. It is unlikely that schools can upgrade 

themselves on their own given their lack of understand-

ing of the test prep domain plus need for technology.

This is where HBE will play a crucial role through a 

unique proposition:

1. Sensitization of teachers about CUET around 

di�erences in question types from Board exams 

and how to handle such questions with a set of 

strategy books of 17 academic subjects

2. Empowering students with digital tools such as 

chapter-wise tests on the NCERT syllabus for Board 

preparation and simulated full-length tests with in-

telligent analytics for CUET.

3. Enabling management control on student perfor-

mance and teacher evaluation with national-level 

data analytics

4. 17 Subjects as advised above, are History, 

Geography,  Economics,  Pol it ical  Science, 

Sociology, Psychology, Physics, Chemistry, 

Mathematics, Applied Mathematics, Biology, 

Business Studies, Accountancy, Computer 

Science, Informatics, Physical Education and 

Agriculture. Books are also available for CUET 

English and CUET General Test sections.

5.  Digital Content is available in both English and 

Hindi language.

Besides CUET and Board preparation, Hitbullseye inte-

grates preparation for major non-CUET competitive ex-

ams like CLAT, IPMAT, Symbiosis (SAT), Narsee Monjee 

(NPAT) etc., with regular school curriculum content. 

This unique approach significantly adds value to stu-

dents, eliminating the need for external tuition or 

coaching classes. This integrated system streamlines 

learning by allowing students to prepare for Boards, 

CUET, and other major competitive exams simulta-

neously, thereby optimizing student e�orts.

 We have done an in-depth analysis of the last 10-year 

board papers and 100’s of CUET papers of the previous 3 

years to devise an intelligent intervention approach to 

achieve this feat. Our solution captures a detailed sta-

tistical comparison of questions for both exams. The pro-

posed solution of 17 Class XII subjects and 2 languages 

captures 95% of the total addressable CUET market.

OUR
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Before Class X, students rarely undergo structured assessments that measure their academic 

standing either within their school or in comparison to national benchmarks. This lack of standard-

ized evaluation can lead to a distorted understanding of a student’s true capabilities.For instance, a 

student may rank among the top 5 in their school but, when compared to peers nationwide he might 

not even be in the top 50%. Without a reliable, standardized method to gauge a student’s perfor-

mance at di�erent levels, it becomes challenging for both parents and educators to assess where 

the student truly stands.

This is where standardized assessments become invaluable. By o�ering a consistent and ob-

jective framework, these assessments provide a comprehensive view of a student’s perfor-

mance at the school, state, and national levels. They help uncover areas of strength and 

weakness that might otherwise go unnoticed. For example, if a standardized test reveals 

that a student consistently scores in the top percentiles for science, it indicates a strong 

aptitude in the subject. This data, backed by national benchmarks, can be instrumental 

in guiding decisions about the student’s future academic choices, such as pursuing 

the science stream. 

Hitbullseye recognizes this gap in early student evaluation and addresses it with 

our robust standardized assessment system. Our assessments are designed 

to not only evaluate a student’s conceptual understanding but also to 

benchmark their performance at both granular and broad levels. This al-

lows us to provide insights that are critical for students, parents, and 

teachers alike. Our easy-to-interpret reports give a clear picture of 

the student’s performance and provide actionable insights 

thereby empowering every stakeholder to make informed de-

cisions about the student’s academic journey.
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HBE’s trusted test prep business across physical classrooms and online, combined with 1+ crore annual student tra�c 

on its platform, allows it to build mutually beneficial partnerships with MBA and Graduate colleges. HBE presents a valu-

able opportunity for these colleges to shape the perception of their institute. 

The association with colleges is across business interests such as pure branding, lead generation, form sales or even 

actual admissions. In the last FY, we generated over 15000 leads and over 2500 form sales for 40+ PG and UG colleges.

Key Features of College Branding Services:

• Strategic Brand Enhancement: We work closely with institutions to refine and elevate their brand identity, ensuring 

it accurately reflects their academic excellence and distinctive o�erings.

• Tailored Solutions: Understanding that each institution is unique, we craft bespoke branding strategies highlighting 

individual strengths and di�erentiators.

• Distinguished Client Portfolio: Our clients include prestigious global names such as GMAC (GMAT), ETS (GRE) and 

top-tier graduation and MBA colleges like Symbiosis, Narsee Monjee, FLAME University and many more.

• Comprehensive Support: From digital presence enhancement to strategic communications, we o�er end-to-end 

branding solutions.

 B2B College 

Our

16



Hitbullseye test prep business is spread across two divisions:

 

Physical Classrooms 

HBE has 6 own centers in 5 cities i.e., 2 centers in Chandigarh and 1 each in Ludhiana and Patiala (Punjab), 

Yamunanagar and Ambala (Haryana). These centers together generated revenue of Rs. 5.4 crores (including GST) in 

2023-24. This regional dominance is built on a foundation of consistently outstanding results over the years.

HBE delivers courses for multiple entrance exams i.e., CAT, GMAT and other MBA exams in the Post-Graduate domain, 

and, CUET, CLAT (5-year Law), IPMAT (5-year MBA from IIMs) and BBA, among others in the Undergraduate domain. 

Online Classroom 

HBE also o�ers various online courses to students across India in similar exam categories as physical classroom. There 

is a massive opportunity in online classroom space in the next 3-5 years as the fatigue of excessive online exposure dur-

ing COVID wears down and use of technology helps in better transmission of programs. 

Already, Hitbullseye is a pioneer in integrating Education 4.0 into its teaching pedagogy, establishing real-time tech 

classrooms that provide end-to-end digital interventions throughout the student's journey. This innovative approach 

includes real-time in-class student assessment via mobile devices, automated attendance and digital homework. 

Students benefit from access to comprehensive dashboards featuring state-of-the-art AI-based test analytics.

 B2C Test Preparation for 
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In the wake of the global COVID-19 pandemic, the 

educational landscape in India has undergone a 

significant transformation. Over the past three years, 

our company has conducted extensive research, 

engaging with more than 100 schools and colleges 

across the country to gain a deep understanding of 

these changes and identify potential opportunities for 

technological integration in the education sector. 

Our Schools

Our research has revealed that schools, in particular, 

have faced numerous chal lenges due to the 

introduction of the National Education Policy (NEP) 

2020 and the Common University Entrance Test (CUET) 

in the last two years. These policy changes have 

necessitated a  rapid adaptat ion of teaching 

methodologies, curriculum structures and assessment 

practices, creating a fertile ground for innovative 

EdTech solutions.

Colleges/Universities

The challenges extend beyond schools to higher 

education institutions, particularly those o�ering 

Computer Science programs. The situation in many 

engineering colleges is particularly concerning. It's not 

uncommon to find computer science students taking 

coding tests on paper and having their tests evaluated 

by a professor manually. This outdated approach stems 

from a lack of vision and the perceived high costs of 

supporting infrastructure. The scale of this issue is 

significant, with 800,000 to 1 million students 

graduating annually from B.Sc. (IT), BCA, and MCA 

programs in India. There is no rational justification for 

these students to be limited to manual exercises in an 

increasingly digital world.

Our Growth Blueprint

Based on these inputs, we have strategically invested in 

technology and academic content development over 

the past two years, with the clear objective of building a 

Software as a Service (SaaS) company to accelerate 

future growth. Our approach has been twofold:

First, we have focused on accumulating high-quality, 

error-free academic and supporting content to service 

schools and colleges. During this period, we published 17 

books specifically designed to empower schools in 

preparing students for CUET. Additionally, we have 

compiled a comprehensive database of over 350,000 

questions, giving us a significant competitive edge 

across our product range. This content repository not 

only enhances our current o�erings but also positions 

us strongly for future product development and 

expansion.

Secondly, we have been actively working on facilitating 

the digital transformation of schools and colleges 

through an Education 4.0-compliant technology 

platform. We conceptualized an AI/ML SaaS platform 

that leverages cutting-edge technology like Generative 

AI and Large Language Models (LLMs) which optimizes 

teaching content creation and academic operations in 

schools and colleges. From April to June 2024, we 

conducted extensive groundwork, bringing on an 

external consultant to guide us through the initial 

phases while our internal team engaged with key 

stakeholders, including school owners, administrators, 

teachers, college owners, professors, and Training and 

Placement O�cers (TPOs). These interactions were 

essential in understanding the current state of 

academic operations and identifying challenges in 

achieving consistency, standardization, and e�ective 

content delivery.

Based on the inputs received, we have carefully 

designed go-to-market strategies for the next 24 

months which are tailored to the unique needs and 

constraints of educational institutions in India. Our 

approach has already yielded promising results, with 

one of the use case of our platform “SaaS-based 

Integrated Boards, Competitive Exams & CUET Prep 

and Support for Schools” gaining traction among 

schools. This early success serves as a validation of our 

product-market fit and our understanding of the 

sector's needs.

It's important to note that there is currently no dominant 

player in our envisioned product categories. The few 

marginal players that exist are doing work that we 

consider inconsequential in comparison to the 

transformative potential of our solutions. This lack of 

established competition, combined with the vast market 

potential, presents a unique opportunity for our 

company.
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Hirdesh Madan - Managing Director

Hirdesh Madan is one of the Promoters, and Managing Director of our Company. He holds Bachelor 

of Engineering degree in Mechanical from Br. Babasaheb Ambedkar Marathwada University and 

Master of Business Administration degree from the University of Pune. He has also participated in a 

Mentorship Clinic for Leaders, conducted by the Indian Institute of Management, Kozhikode in April 

2023. He is also a Director of Mind Tree Eduvation Private Limited. In addition, he is associated with 

The Learning Curve Educational Trust as a Trustee and serves as the President of R.V. Educational 

Association. He was previously a partner in M/s Pinnacle which was engaged in MBA coaching and 

allied cources. He has been associated with our Company since incorporation and holds over 27 

(twenty seven) years of experience in educational services industry. As a Managing Director of our 

company, he has been driving force of the organization, playing crucial role across functions and in 

shaping strategic direction of the organization. 

Dr. Sanjay Kumar - Non-Executive Director

He is one of the Promoters and a Non-Executive Director of our Company. He holds a B.Sc. 

from Panjab University, an MBA from the University of Pune, a PG Diploma in International 

Business from the University of Pondicherry, and a Ph.D. in Management from Gurukula Kangri 

Vishwavidyalaya, Haridwar. He is also a Director of Mind Tree Eduvation Private Limited. With 

over 27 years of experience in the education services industry, he has been associated with 

the Company since its incorporation and has played a key role in shaping its strategic direction 

and long-term growth.

Deepak Mongia - Non-Executive Director 

He is one of the Promoters, and Non-Executive Director of our Company since its incorpora-

tion. He had attended Bachelor of Science from Kurukshetra University and hold Master's in 

Business Administration degree from the University of Pune. He is also a Director of Mind Tree 

Eduvation Private Limited. Also, he is associated with The Learning Curve Educational Trust 

as a Trustee and serves as the President of R.V. Educational Association. He was previously a 

partner in M/s Pinnacle which was engaged in MBA coaching and allied courses. He has been 

associated with our Company since incorporation and holds over 27 (twenty seven) years of ex-

perience in educational services industry. In the capacity as non-executive Director, he has 

been a played a pivotal role in shaping strategic direction and hence contributed significantly 

to long term success of our organization. 

Anil Sharma - Director and Chief Financial O�cer 

He is the Director and Chief Financial O�cer of our Company. He had attended Bachelors of 

Commerce (Honours) from Shri Ram College of Commerce, University of Delhi and Post 

Graduate Diploma in Business Management from Management Development Institute, 

Gurgaon. He has previously held the position of Vice President - Indian Financial Institutions at 

Yes Bank Limited for over four years and Vice President - Financial Institution and Government 

Undertaking at RBL Bank Limited for over three years. He has been associated with the 

Company since March 04, 2019, and was appointed as the Chief Financial O�cer of our 

Company on September 26, 2024. He has more than 15 (fifteen) years of experience in the field 

of banking and financial services. He has been a crucial member of our executive team, dem-

onstrating exceptional leadership in company-wide operations, strategic planning, and 

stakeholder management. His strategic vision, dedication, and expertise have significantly 

contributed to the growth and success of our company.
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Hatish Kataria

Independent Director

Mr. Hatish Kataria, Independent Director of our Company, is a B.Com graduate from 

Punjabi University (1991). With over 15 years of experience in sales, marketing, and busi-

ness development, he has held leadership roles at Jubilee Joy Homes, Ind-Swift 

Communications, Home Planners, and Paradigm Business Ventures.

Karan Vir Bindra

Independent Director

Mr. Karan Vir Bindra, Independent Non-Executive Director of our Company, holds a law 

degree from Punjab University (2012) and is a Fellow Member of the Institute of 

Company Secretaries of India. A practicing Company Secretary at KV Bindra & 

Associates since 2014, he brings over 10 years of expertise in corporate governance and 

compliance. He joined our Company in 2024.

Prerna Kalra

Independent Director

Mrs. Prerna Kalra, Independent Non-Executive Director of our Company, is a B.Sc. grad-

uate from Daulat Ram College, Delhi University (1995). With over 23 years of corporate ex-

perience in HR and organizational development, she has held leadership roles at Quark 

Media House, Dell, Concentrix, and Edifecs Technologies, and is a founding member and 

Director of Hanuai Private Limited.

Srishti

Company Secretary & Compliance O�cer

Ms. Srishti is an Associate Member of the Institute of Company Secretaries of India (Mem-

bership No. A73322). She holds Bachelor’s and Master’s degrees in Commerce and has 

completed her Bachelor of Laws (LL.B) from Punjabi University, Patiala. She has experi-

ence in handling corporate secretarial and compliance matters for over 50 companies, 

including listed and unlisted entities, such as Rana Sugars Limited. She joined Bulls Eye 

Knowledge System Limited in November 2024 and was designated as the Company 

Secretary & Compliance O�cer with e�ect from February 28, 2025. She is presently re-

sponsible for overseeing corporate governance, statutory compliance and IPO-related 

matters of the Company.  
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Rakesh Rai - Senior Vice President - College Branding 

He is the Senior Vice President – College Branding of our Company. He holds a Bachelor 

of Arts degree and has pursued advanced studies in Business Administration. With over 

22 years of experience in business development and educational partnerships, he has 

previously worked with Pinnacle and Mind Tree Eduvation Private Limited. Associated 

with the Company since October 2018, he has played a key role in expanding the College 

Branding vertical and establishing the CUET sales team, contributing significantly to the 

Company’s growth and outreach e�orts.

Shantanu Sharma  - Vice President - College Technical Trainings 

He is the Vice President – College Technical Trainings of our Company. He holds qualifi-

cations in Management and Business IT from institutions in the United Kingdom. With 

over 16 years of experience in business development and technical training services, he 

has previously worked with Eureka Forbes Limited and Mind Tree Eduvation Private 

Limited. Associated with the Company since October 2018, he has played a key role in de-

veloping the College Technical Trainings vertical and strengthening the Company’s pres-

ence in the higher education and training ecosystem.

Harinder Singh - Executive Vice President – Quant Department 

He is the Executive Vice President – Quant Department of our Company. He holds a 

Bachelor of Commerce degree, a Master of Finance and Control degree from Punjab 

University, and an Advanced Diploma in Management. With over 14 years of experience 

in mathematics education and quantitative training, he has previously worked with 

Pinnacle and Mind Tree Eduvation Private Limited. Associated with the Company since 

March 2022, he currently heads the Quant academic department and plays a key role in 

driving academic excellence and growth.

PERSONNEL

Rajeev Markanday - Vice President - Verbal Department 

He is the Vice President – Verbal Department of our Company. He holds a Bachelor of 

Education degree from Kurukshetra University and has pursued advanced studies in 

Statistics. With over 18 years of experience in English language training and verbal edu-

cation, he has previously worked with Pinnacle and Mind Tree Eduvation Private Limited. 

Associated with the Company since April 2022, he currently leads the Verbal 

Department and plays a key role in enhancing academic quality and student outcomes.

Preeti Kapoor - Vice President - CUET, Academic Content

She is the Vice President – CUET, Academic Content of our Company. She holds a B.A. 

(Hons.) in Mathematics from the University of Delhi and an M.Sc. in Mathematics from 

the Indian Institute of Technology, Delhi. With over 17 years of experience in mathemat-

ics education and academic content development, she has held various teaching and ac-

ademic positions at reputed institutions. Associated with the Company since July 2019, 

she has played a key role in establishing the CUET academic vertical and developing 

high-quality content for competitive examinations.
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Abhishek Rao - Assistant Vice President - External Communications 

He is the Assistant Vice President – External Communications of our Company. He holds 

a Bachelor of Engineering degree from Thapar University, Patiala, and a Post Graduate 

Diploma in Management from the Indian Institute of Management, Bangalore. With expe-

rience in external communications and public programme management, he has previ-

ously worked with Flaviant Network Private Limited (Forum IAS) and the Himachal 

Pradesh State Rural Livelihood Mission. He has been associated with the Company 

since January 2023 and plays a key role in external engagement, academic coordina-

tion, and organizational development.

Anoop Dhobhal - Assistant Vice President (AVP) – Technology 

Anoop Dobhal, a Lead Data Scientist with over a decade of experience, serves as the 

Head of Department (HOD) for Technical Trainings at Hitbullseye. He holds an M.Tech de-

gree from IIT Bombay and is currently pursuing a Ph.D. at PEC University, Chandigarh. As 

a computer Science graduate Anoop has extensive experience in using predictive mod-

elling, data processing, and data mining algorithms to solve challenging business prob-

lems. He is passionate about deep learning and its applications especially in the areas of 

image processing and information security. 

Navroop Dhillon - Assistant Vice President - Digital Marketing 

She is the Assistant Vice President – Digital Marketing of our Company. She holds a 

Bachelor of Technology degree from Thapar University, Patiala, and a Post Graduate 

Diploma in Human Resource Management from The ICFAI University, Sikkim. With over 8 

years of experience in digital marketing, she has been associated with the Company 

since August 2022 and plays a key role in strengthening brand presence, digital en-

gagement, and marketing initiatives.

Aman Sharma - Vice President - Physical Classroom Test 

Preparation 

He is the Vice President – Physical Classroom Test Preparation of our Company. He holds 

a Bachelor of Commerce degree and an MBA from Kurukshetra University. With over 12 

years of experience in business development and test preparation services, he has pre-

viously worked with Inter National Institute of Fashion Design, Pinnacle, and Mind Tree 

Eduvation Private Limited. Associated with the Company since December 2018, he has 

played a key role in the growth and expansion of the classroom test preparation busi-

ness.

PERSONNEL

Vikas Dahiya - Vice President - Product Development 

He is the Vice President – Product Development of our Company. He holds qualifications 

in Arts, Instrument Technology, Computer Management, and Information Technology, in-

cluding an MBA and an M.Tech. With over 16 years of experience in product development 

and education technology, he has held academic and leadership roles with leading edu-

cation and test-preparation organizations. He has been associated with the Company 

since June 2025 and is responsible for driving product innovation and enhancing the 

Company’s educational o�erings.
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INDIAN ECONOMIC OVERVIEW
India's economy showcased remarkable resilience in 

FY25, demonstrating steady growth despite global un-

certainties. According to the first advance estimates, 

real GDP is projected to expand by 6.4% during the fiscal 

year. This growth was primarily driven by a strong recov-

ery in agriculture and continued robustness in the ser-

vices sector, o�setting a slowdown in manufacturing ac-

tivities.

In the first half of FY25, GDP grew by 6.0% year-on-year 

(YoY), bolstered by favourable agricultural conditions, in-

cluding a record Kharif production and an improvement 

in Rabi sowing, which enhanced rural demand. Private fi-

nal consumption expenditure (PFCE) rose by 6.7% YoY in 

H1, marking its highest share of GDP (61.2% at current 

prices) since FY03, signalling sustained domestic de-

mand. Gross fixed capital formation (GFCF) grew by 

6.4%, although investment activity showed temporary 

slowdowns due to high base e�ects and seasonal fac-

tors.

On the supply side, agriculture is expected to grow by 

3.8% in FY25, recovering from previous challenges, 

while the industrial sector is projected to expand by 

6.2%, driven primarily by construction and utilities. The 

services sector, growing at 7.1% in H1, remained a key 

growth engine, with indicators such as the PMI services 

index showing expansion, supported by strong perfor-

mance in the IT and hospitality sectors.

Inflation has moderated, with the Consumer Price Index 

(CPI) averaging around 4.5%, excluding volatile food 

items such as tomatoes, onions, and potatoes. Core in-

flation remained subdued due to falling commodity 

prices. Fiscal discipline has contributed to macroeco-

nomic stability, with improved revenue buoyancy and a 

strengthened government capital expenditure ratio.

The external sector remained stable, with the current ac-

count deficit (CAD) at 1.2% of GDP in Q2 FY25. 

Merchandise exports grew modestly by 1.6% YoY, while 

non-oil, non-gems exports saw a notable increase of 

9.1%. India continues to benefit from a services surplus 

and record remittances, with foreign exchange reserves 

peaking at $704.9 billion in September 2024.

The financial sector remained stable, with banks' gross 

NPAs at a 12-year low of 2.6%, and credit growth re-

mained robust despite regulatory t ightening. 

Employment trends also showed improvement, with un-

employment falling to 3.2% in FY24, and formal job cre-

ation via EPFO doubling since FY19.

Looking ahead to FY26, India’s economic prospects ap-

pear balanced, with potential upsides from a rural recov-

ery, investment uptick, and easing food inflation. 

However, geopolitical risks and trade uncertainties re-

main key challenges. To maintain medium-term growth, 

further reforms to enhance global competitiveness will 

be essential.

(Source: RBI April Report, NSO Second Advance Estimate, 

Economic Review by the Department of Economic A�airs, 

Union Budget for 2025-2026)

I N D U S T R Y  O V E R V I E W  A N D 

OPPORTUNITY
The digital transformation of education in schools and 

colleges has experienced substantial growth in recent 

years, especially accelerated by the COVID-19 pan-

demic. This shift has led to the rapid adoption of e-

learning platforms, smart classrooms, and virtual labs, 

creating enriched learning experiences across India. 

With over 800 million internet users as of 2025, digital ed-

ucation is becoming more accessible, even in remote ar-

eas. Government initiatives such as Digital India and PM 

eVidya have played a crucial role in enhancing digital in-

frastructure, which further facilitates wider access to on-

line education.

Educational institutions are increasingly emphasising 

skill development, particularly in STEM (Science, 

Technology, Engineering, and Mathematics) fields, cod-

ing and digital literacy. Technologies like artificial intelli-

gence (AI), cloud computing, and data science are now 

integrated into curricula, ensuring students are well-

equipped for the future. The competitive landscape in 

digital education is dominated by leading EdTech com-

panies such as Byju's, Unacademy, Vedantu and Toppr in 

the K-12 segment, while platforms like Coursera, 

UpGrad, and edX lead in the higher education sector. 

These companies have collaborated with educational in-

stitutions to o�er professional courses, certifications, 

and degree programs, further enhancing the reach and 

quality of education.
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Government initiatives such as DIKSHA are also making significant strides in supplementing public school education 

with free, open-source digital platforms, o�ering teachers and students access to a wealth of educational resources. 

As competition intensifies, digital learning solutions are becoming more a�ordable, with many companies adopting 

freemium or subscription-based models. The blended learning model, which combines both online and o�ine educa-

tion, has proven cost-e�ective for schools and colleges by reducing the need for significant investments in physical in-

frastructure.

Technology plays a crucial role in personalising learning experiences. AI and machine learning are integral to platforms 

like Byju's and Vedantu, where adaptive systems tailor learning paths to each student’s pace and ability. Virtual and aug-

mented reality (VR/AR) technologies are gaining popularity in STEM education, o�ering immersive learning experi-

ences through 3D simulations and models. Additionally, cloud-based learning management systems, such as Google 

Classroom and Microsoft Teams, are becoming standard, allowing students to access learning materials and partici-

pate in classes remotely. Furthermore, higher education institutions are exploring the use of blockchain technology to 

provide secure, verifiable credentials for degrees and certifications, addressing concerns related to credential fraud.

Despite the rapid advancements, significant challenges persist. The digital divide, particularly in rural areas where 

internet access and devices are limited, remains a major barrier. This issue presents an opportunity for collaboration be-

tween the government and tech companies to provide a�ordable digital education to underserved communities. 

Additionally, teacher training is essential, as educators need support in adopting and e�ectively utilising new digital 

tools in the classroom.

Looking ahead, hybrid learning models that combine traditional classroom teaching with digital education are ex-

pected to become the norm, o�ering greater flexibility and accessibility. The future of digital education is bright, with 

continued innovation in the EdTech space expected to drive further competition and make education more personal-

ised, a�ordable, and accessible. As AI-driven learning platforms become more prevalent, the focus will shift toward 

competency-based education, prioritising skills over rote learning, ensuring that students are better prepared for the 

challenges of the future.
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SaaS Enterprise  I  B2C Test Prep  

B2B Technical Training & SaaS based Aptitude Prep    

Regd. O�ce: SCO 91-92, Front Portion, Second Floor Sector 8-C, 

Chandigarh, 160009

7654 0000 41  |  7654 0000 42

Corporate O�ce: Plot No E-305, Phase 8A, Industrial Area Focal 

Point, S.A.S. Nagar, Mohali - 160055, Punjab, India. 
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